Warning! Baseball 
pitching machines 


Consumer Product Safety 
Commission (CPSC) is warning pur- 
chasers and users of certain automatic 
baseball pitching machines of the po- 
tential for severe bodily injury which 
the machines present. Machines, 
made by Commercial Mechanisms, 
Inc., Spring Park, MN and Kansas 
City, MO, are labeled ‘‘Blazer 
(Champ),’’ the ‘‘Professional,”’ 
“Range,” “Pro-Trainer (Olympia),” 
and/or the “Dudley Automatic Pitch- 
ing Machine.” CPSC has 2 reports of 
permanent and severe brain damage 
resulting from these machines, along 
with 18 other injuries including brain 
concussions, severe lacerations and 
severe facial disfiguration. Machines 
were manufactured between 1963 and 
1975. Five thousand have been dis- 
tributed throughout the US to 
schools, colleges, clubs, recreation 
departments and other athletic or- 
ganizations. CPSC would like to know 
where these machines are. If you 
know, call CPSC’s toll-free hotline: 
800-638-2666 (Maryland residents 
only: 800-492-2937). 


The machine’s revolving pitching 
arm has no guard and retains suffi- 
cient energy to “pitch” even though 
the machines are unplugged or dis- 
connected. This energy can release 
the pitching arm after only slight vib- 
ration of the machine. The downward 
rotation of the pitching arm at high 
speed has resulted in serious injuries 
to persons in its path. The pitching 
arm may also separate from the 
machine during operation, becoming 
an uncontrolled and potentially lethal 
missile. The machines may also fire 
pitches erratically in unintended 
directions. 


Be sure to call the hot line for 
safety precautions. 


S-p-r-e-a-d-i-n-g 
the word 


The country’s oldest national 
voluntary consumer organization—it 
was organized in 1899—now has a 
membership of 15,000 with the join- 
ing of the National Consumers 
League (NCL) and the much younger 
National Consumers Congress 
(NCC). The organization will retain 
the name of the National Consumers 
League and expects to continue its 
emphasis on such issues as minimum 
wage, consumer education, food, and 
product safety—and particularly at 
this time, Congressional approval of 
a consumer protection agency. For 
additional information on NCL, call 
or write Sandra L. Willett, Execu- 
tive Director, National Consumers 
League, 1028 Connecticut Ave., NW, 
Washington, DC 20036; telephone 
202-797-7600. 
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Consumer coalition—an update 


Immediately after President Carter and Esther Peterson, Special As- 
sistant to the President for Consumer Affairs, met with 200 supporters of the 
proposed consumer protection agency [CONSUMER NEws: June 15], the Na- 
tional Coalition for the Consumer Protection Agency was formed. Its pur- 
pose is to counteract what the President termed “misinformation put forward 
by special interest groups” to defeat the formation of the agency and to work 
for passage of the proposed agency bills now pending in Congress. The coali- 
tion, staffed entirely by volunteers, includes consumer, labor, public inter- 
est, church and civil rights groups—as well as a growing number of busi- 
nesses. 

The coalition has, either on its own or in cooperation with other groups, 
taken the following actions to promote passage of the agency bill: 


e The nickel campaign. This effort, initiated by Congress Watch and 
Consumer Federation of America, is directed at about 80 Congressional Dis- 
tricts where Congressional members, appear to be wavering in their support 
of the agency bill. The coalition urges consumers in those disticts to send a 
nickel to their Congressperson to show symbolic support for creation of the 
agency. The nickel represents the annual cost of the agency to each man, 
woman and child in the US, based on the agency’s proposed budget. At 
CONSUMER NEws’ presstime, 20,000 consumers had mailed in their nickels. 


e Letters to Congress. Included were endorsements from 14 prominent 
lawyers with experience in the regulatory field. In response to opponents of 
the legislation who claim that consumers are already adequately represented 
by voluntary groups in such proceedings, these lawyers pointed out that be- 
cause “the consumer interest is fragmented and underfinanced, it is seldom 
effectively represented in the process of reaching and reviewing government 
regulatory decisions that substantially affect consumers. Another letter fo- 
cused on the claim by opponents that the agency would over-balance the 
seales in favor of consumers. Over the authorized signatures of 59 university 
professors, the letter said a consumer agency “will improve the balance 
among interest groups in our society, and help redress a long standing griev- 
ance and sense of unfairness.” 

@ Other activities. These include testimony, publication of articles in 
newsletters, financial contributions, meetings with members of Congress, 
and supporting resolutions by such groups as the US Conference of Mayors. 


Car pools 


There are 3 reasons why it is important to car pool if you drive to work: 
To conserve gas and therefore relieve dependence on foreign oil; to save 
money; and, of increasing importance, to keep the air clean. Environmental 
Protection Agency (EPA) Administrator Douglas M. Costle recently warned 
against cars being allowed to “preempt” the air we must breathe. 

The unusually hot summer months this year have resulted in unpre- 
cedented air pollution. Federal energy experts have estimated that doubling 
up—just 2 people riding in each car—would remove 15 million cars from the 
roads every working day, and 5 billion gallons of gasoline would be saved 
annually. 
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Recalls 


e CARS—Environmental Pro- 
tection Agency (EPA) has ordered 
the recall of 220,000 Fords for failure 
to meet air pollution standards. 

The recall involves most of the 
1975 Fords equipped with 351-cubic 
inch-displacement engines. These in- 
clude Gran Torino, Elite, Granada, 
Maverick, Cougar, Montego, 
Monarch, Comet and Ranchero. 


e General Motors Corp. (GM) 
Chevrolet division is recalling about 
15,000 1977-model Camaro and Nova 
cars to correct a possible problem 
with their “rally wheels.” 

The wheels, placed on the cars 
built between Feb. 2 and March 2, 
may have been made with an incor- 
rect grade of steel in their center 
section. As a result, the center sec- 
tion could separate from the wheel 
rim, causing the driver to lose con- 
trol of the car. 


e VANS—General Motors Corp. 
(GM) is recalling 13,000 Chevrolet 
and GMC 1976 and 1977 cutaway 
vans, light duty motor home chassis, 
and light-duty truck chassis to re- 
place brake master cylinder reser- 
voir mounting bolts. 

GM said that on some of the 
cylinders, the bolts may be too brit- 
tle, causing breakage and loss of 
brake fluid. This could cause partial 
or complete brake failure. 


e TRUCKS—General Motors 
Corp. (GM) is recalling 100,000 1975 
and 1976 Chevrolet and GMC light- 
duty trucks because of defective ball 
joints in about 9,000 of them. 

GM said it is necessary to recall 
all 100,000 trucks in order to find the 
9,000 equipped with front suspension 
lower control arms that were assem- 
bled with ball joints containing soc- 
kets not properly heat treated. 

The sockets, GM said, could 
wear prematurely and allow the ball 
joint stud to separate, resulting in a 
loss of steering control. 


e TV SETS—GTE Sylvania is 
recalling 3,132 Philco color television 
sets to check for a possible electrical 
shock hazard. 

The recalled sets include the 19- 
inch models C2925JWA and 
C2912JWA and the 15-inch model 
C2525JWA made between April and 
July of this year. 

A quality control inspection indi- 
cated that the Philcomatic color cor- 
rection buttons on models C2925JWA 
and C2525JWA and the Auto-Lock 
Channel Tuning button on model 
C2912JWA may give users a 120-volt 
shock. 

Consumers who own Philco sets 
should check the model number and 
date of manufacture shown on their 
sets. If you own one of the affected 
sets, first unplug it and then call 
your dealer or Philco at 716-343- 
3470, to have the defective button 
replaced. 
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Laetrile 


Despite Food and Drug Administration’s (FDA) continuing ban on in- 
terstate shipments of Laetrile, 11 states have passed laws which seek to pro- 
tect the rights of patients and doctors who use the alleged anti-cancer com- 
pound derived from the pits of apricots, peaches and almonds. 


FDA Commissioner Donald Kennedy has told the Senate Subcommittee 
on Health and Scientific Research that cancer patients who buy the drug “are 
being victimized twice—once by their disease and once by the profiteers.” 


FDA has just finished an extensive review of all evidence about Laetrile, 
and has concluded that Laetrile is not generally recognized by medical ex- 
perts as being a safe and effective cancer treatment. 


Evidence presented by Laetrile proponents consisted mainly of patients’ 
testimonials and arguments on the “freedom of choice” issue. Proponents 
have argued that patients should be able to select whatever medical treat- 
ment they want, whether or not it works. 


Dr. Kennedy said FDA insists on scientific data that result from con- 
trolled experiments rather than personal belief of a drug’s effectiveness. No 
such scientific data have been submitted by Laetrile proponents. In the 


meantime, National Cancer Institute (NCI) continues to conduct Laetrile 
tests. 


FDA’s extensive review of Laetrile was conducted at the request of a 
Federal District Court in Oklahoma City, which has before it a case in which 
an individual is seeking to obtain Laetrile. Dr. Kennedy said FDA will sub- 
mit its entire record to the court, plus FDA’s conclusion that Laetrile is not 


generally recognized as safe and effective in the treatment of cancer and is 
not exempt from the law. 


NOTE: At CONSUMER NEWS’ presstime several adverse reactions to Laetrile 
had been reported. Until this report came out it was believed that Laetrile, 
although generally thought ineffective in the treatment of cancer, was at 
least harmless—to adults. Now 4 Georgetown University School of Medicine 
(Washington, DC) cancer specialists say they have evidence that Laetrile 
causes toxic reactions in cancer patients (not related to the cyanide poisoning 
effect that is supposed to kill cancer cells). If you have additional information 
relating to possible adverse reactions in patients receiving Laetrile, please 
send such information to: Division of Medical Oncology, Vincent T. Lombardi 


Cancer Research Center, Georgetown University School of Medicine, Wash- 
ington, DC 20007. 


New Federal publication 


The Government Printing Office (GPO) has printed a new brochure 
Consumers Guide to Federal Publications. This guide is not to be confused 
with Consumer Information Center’s quarterly Consumer Information 
Catalog which lists about 200 selected Federal publications of consumer 
interest. The new GPO guide lists general subjects from “Accidents and Ac- 
cident Prevention” to “Zoology”—called subject bibliographies. Subject bib- 
liographies are free upon request. 


If you would like to receive a copy of Consumers Guide to Federal Pub- 
lications, write to Inquiries Section, Stop SSOI, Superintendent of Docu- 
ments, Government Printing Office, Washington, DC 20401. If you want bulk 
copies, please specify how the copies will be distributed. Attached to the 
brochure is a postage-free card telling you how to get on GPO’s mailing list to 
receive Selected US Government Publications. 
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Priority rankings of consumer products 


Consumer Product Safety Commission (CPSC) has announced the 
products—in order of priority—it hopes to act upon during the next 18 
months. All of the products are considered hazardous to some degree. 


In addition to the priority products, CPSC will continue to collect and 
analyze injury data, review consumer complaints, accept petitions and use its 
authority to deal with substantial hazards under its jurisdiction. 


The criteria used by CPSC to rank these priority products included the 
frequency and severity of injuries; causes of injuries; chronic illness and fu- 
ture injury; cost and benefit of CPSC action; unforeseen nature of the risk; 
vulnerability of the population at risk; and the probability of exposure to 
hazard. 


The high priority products follow: 

1. Asbestos—development of mandatory safety rules covering consumer 
products containing free form asbestos [see “Consumer Alert” in this issue of 
CONSUMER NEws]. 

2. Power mowers—mandatory safety standard proposal. 

3. Gas space heaters—proposed ban of “unvented” types. 

4. Communication antennae—possibility of mandatory safety rule and 
labeling of citizens band base station antennae. 

5. Public playground equipment—possible mandatory safety rule. 

6. Chlorofluorocarbons—complete labeling of aerosol consumer products 
containing chlorofluorocarbons and continue cooperation with Environmen- 
tal Protection Agency (EPA) in banning such products. 

7. Architectural glazing materials (glass)—certification program to be 
developed to complement recently completed mandatory standard. 

8. Unstable refuse bins—to be banned June 13, 1978. 

9. Lead in paint—complete ban on paint containing over 0.06% lead. 

10. Baby pacifiers—proposed mandatory safety rule. 

11. Baby rattles—possible mandatory safety rule. 

12. Sharp points on toys—development of mandatory toy regulations. 

13. Methyl alcohol—label antidote instructions on consumer products 
containing methy] alcohol. 

14. Upholstered furniture—possible mandatory safety rule or voluntary 
standard. 

15. Sharp edges on toys—development of mandatory toy regulations. 

16. Children’s sleepwear enforcement policy—develop better definitions 
of children’s sleepwear under Flammable Fabrics Act. 

17. Miniature Christmas tree lights—mandatory safety standard under 
development through offeror process. National Consumers League is de- 
veloping the standard and encouraging consumer participation. 

18. TV sets—possible development of mandatory safety rule. 

19. Aluminum wire—mandatory safety rule or voluntary standard. 

20. Ranges and ovens—monitoring of voluntary standards. 

21. Skateboards—research to determine feasibility of any regulatory 
action. 

22. Extension cords and trouble lights—possible development of manda- 
tory safety rule. 

23. Bicycles—amendment to existing mandatory standard. 

24. Matches—completion of mandatory standard rule process. 

25. Ladders—monitor development of voluntary standard. 

26. Energy conservation devices—research possible hazards and 
methods for dealing with them. 

27. Bathtubs and showers—monitor development of voluntary standard. 

28. Smoke detectors—research possible hazards and methods of dealing 
with them. 


(Continued on page 4) 
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OCA comments 


The Office of Consumer Affairs 
(OCA) regularly analyzes proposed 
Federal regulations and sends com- 
ments and opinions to the issuing 
agencies whenever proposed regula- 
tions would seem to have a significant 
impact on consumers. Below is a 
summary of a recent comment pre- 
pared by OCA which should be of par- 
ticular interest to consumers. OCA 
expresses positions which it feels best 
reflect consumer needs and concerns. 
Copies of this comment may be ob- 
tained free of charge from the Office 
of Consumer Affairs, Room 621, Re- 
porters Bldg., Washington, DC 20201. 


Food and Drug Administration 
(FDA) and Environmental Protec- 
tion Agency (EPA) have proposed 
rules to prohibit all nonessential uses 
of fully halogenated chlorofluorocar- 
bons which are now used as aerosol 
propellants in human and animal 
foods, human and animal drugs, 
cosmetics and medical devices prod- 
ucts, pesticides and other products 
because of evidence that these prod- 
ucts degrade the ozone layer. While 
OCA supported the ban as entirely in 
the consumer’s long-range interest, 
despite short-term inconveniences 
which may arise, it raised additional 
issues. 


The OCA comment cited studies 
by the Center for Science in the Pub- 
lic Interest which show that, depend- 
ing on the product, aerosolized prod- 
ucts require 2 to 10 times as much 
energy to produce as direct substi- 
tutes and that the cost of disposal of 
aerosols is higher than the cost of dis- 
posal of direct substitutes. 


The comment also cited evidence 
suggesting that aerosols degrade the 
interior environment and create im- 
mediate health hazards, as distinct 
from the potential hazard of an in- 
crease of 300 cases of skin cancer per 
year resulting from long-term degra- 
dation of the ozone layer. An addi- 
tional problem mentioned was the 
high potential for abuse characteristic 
of aerosols. For example, the injury 
reporting system of the Consumer 
Product Safety Commission (CPSC) 
reports a 26% increase in aerosol- 
related injuries in 1975 compared to 
1974. 


Finally, the triviality of the need 
for the aerosol feature of the vast 
majority of products packaged in 
aerosol containers, in comparison with 
the potential and demonstrable dam- 
age they cause, was pointed out by 
OCA as a compelling argument for de- 
termining the safety of any aerosol 
propellant before it is approved for 
nonessential uses. 





















Passports to parks 


If you are a citizen or permanent 
resident of the US and you are 62 or 
older, you can save money by using 
the lifetime Golden Age Passport to 
help enjoy parks and recreation 
areas managed by the US Govern- 
ment. 


The Golden Age Passport is a 
free, lifetime entrance permit to 
Federally supervised national parks, 
monuments and recreation areas that 
charge entrance fees. 


If you are eligible for a Golden 
Age Passport, you can take one or 
more persons with you in a car, sta- 
tion wagon, pickup truck, motor 
home or camper, and travel the en- 
tire park system under the one entry 
permit. 


You must show proof of age—a 
state driver’s license that gives your 
birth date, or a birth certificate. 
(Medicare cards are not acceptable.) 
You can get a Golden Age Passport 
at most Federal recreation areas 
where you can use it. It must be ob- 
tained in person. 


For further information write to 
Interior Dept.’s National Park 
Service, Room 1013, Washington, 
DC 20240. 


For persons under 62, Interior 
offers a similar permit called a Gol- 
den Eagle Passport. This costs $10 
and is good for one year. 


A brochure describing both the 
Golden Eagle and Golden Age 
Passports is available free by writing 
to Consumer Information Center, 
Dept. 672E, Pueblo, CO 81009. 


20402. 
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Priorities (Continued from page 3) 





29. Children’s football helmets—research possible hazards and methods 
of dealing with them. 

30. Small toy parts—development of mandatory toy regulation. 

The medium priority products follow (to be taken up in after the high 
priority products are disposed of): 

1. Power saws (portable)—research possible hazards and methods of 
dealing with them. 

2. Chain saws—same as No. 1. 

3. Over-the-counter antihistamines—improve packaging for such 
products. 

4. Power drills—same as No. 1. 

5. Household chemicals/petroleum distillates—improve packaging for 
such products. 

6. Household chemicals/drain cleaners—consider ban of certain drain 
cleaners containing sulfuric acid. 

7. Power saws (non-portable)—same as No. 1. 

8. Eye irritants—revise test methods for this product category. 

9. Wearing apparel—same as No. 1. 

10. Household chemicals/rust remover—possible ban of those containing 
hydrofluoric acid. 

11. Ammonia—determine need for label on the product with safety in- 
formation and put in safety packaging. 

12. Skin irritants—revise test methods for this product category. 

13. Window bars—monitor development of voluntary standard. 

14. Skiing equipment—same as No. 1. 

15. Federal Hazardous Substances Act/Flammability—pursue develop- 
ment of a new test for flammability under Act. 

16. Flammable Fabrics Act guarantees—-revise regulations on guaran- 
tees of products covered by Act. 

17. Drug exemptions—consider exemptions from provisions of Poison 
Prevention Packaging Act for drugs on case-by-case basis. 


CPSC welcomes comments from consumers on the priorities that have 
been established along with any other information that might be useful to the 
commission. Send comments to Executive Director, Consumer Product 
Safety Commission, Washington, DC 20207. 
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